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Abstract

This study aims to determine the effect of Entrepreneurial Spirit and Entrepreneurial
Knowledge partially and simultaneously on the Success of Grocery Business Actors in
Sidorame Barat I Village. This study uses descriptive and quantitative methods and data
sources in the form of primary and secondary data. The population in the study were all
grocery business actors in Sidorame Barat I Village. The number of samples was 101
business actors. The sampling technique was saturated sampling. The results showed that
Entrepreneurial Spirit partially had a positive and significant effect on Business Success.
Entrepreneurial Knowledge partially had a positive and significant effect on Business
Success. Based on the results of simultaneous hypothesis testing, it is known that the results
of the F test indicate that the variables Entrepreneurial Spirit and Entrepreneurial
Knowledge simultaneously influence the Success of Grocery Business Actors in Sidorame
Barat I Village. The amount of adjusted R Square in the first equation is Entrepreneurial
Spirit and Entrepreneurial Knowledge have an influence on Business Success and the
remaining is influenced by other factors not examined in this study, such as Business
Behavior, Product Innovation and Creativity.
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INTRODUCTION

One of the economic strengths that has long supported the Indonesian and regional
economies is the presence of Micro, Small, and Medium Enterprises (MSMEs). While the
global economy and the Indonesian economy experienced a recession, MSMEs were not
negatively impacted. MSMEs were able to maintain and increase their contribution to
regional economic growth and increase state tax revenues, supported not only by large-scale
industries but also significantly by small-scale industrial groups (Febriyantoro et al. 2018).
MSMEs play a vital role in the global economy, contributing to economic growth, job
creation, and increasing income (Afrizal et al. 2024).

MSME:s are a concrete manifestation of entrepreneurial practice. Entrepreneurship
plays a vital role in a country's economic development. The emergence of small businesses
and large enterprises begins with the entrepreneurial spirit of the community. The
development of new businesses through productive activities gradually stimulates output
growth and expands the transaction of goods and services within a region. In other words,
entrepreneurship is the driving force behind the economy (Husna et al., 2024).

Sidorame Barat I Village is a strategic area for MSMEs, due to its location amidst the
dense population of Medan and its proximity to the office district. Due to its strategic
location, many types of businesses exist in this area, including grocery stores. According to
the Head of the Neighborhood Association in Sidorame Barat I Village, there are 101 grocery
stores. This indicates high public enthusiasm for opening grocery stores.

To maintain the sustainability of businesses, including MSMEs, entrepreneurship is
essential. Entrepreneurship is the application of creativity and innovation to solve problems
and exploit the opportunities encountered daily (Hamka et al., 2021). To become a
successful entrepreneur, one must possess high creativity, be willing to take risks, and be
able to generate new ideas and innovations. In addition to creativity, entrepreneurial skills
can also influence business success (Syamsuri et al., 2021). The primary determinant of a
successful business lies in strategic management, which relates to setting long-term
organizational goals, developing, being willing to take risks, having a clear vision and
mission, being motivated, constantly seeking experience and acquiring knowledge to solve
problems, assuming a responsible role, and possessing knowledge and understanding of the
business being initiated (Ndruru, 2023).

However, the successful implementation of strategic management depends heavily
on the entrepreneurial spirit and entrepreneurial knowledge possessed by Human
Resources (HR) or MSME entrepreneurs. HR is a primary factor influencing the
performance and success of an organization and plays a key role in achieving competitive
advantage. Organizational success can only be achieved through qualified, superior, and
competitive HR (Afrizal, 2024). Effective HR requires not only technical and managerial
skills but also an entrepreneurial spirit that reflects the courage to take risks, a spirit of
innovation, and the ability to proactively identify business opportunities.
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An entrepreneurial spirit is an attitude that can be demonstrated creatively in
entrepreneurship through the character and personality of individuals who possess the will
to realize innovative ideas. An entrepreneurial spirit can drive an individual's success.
Having an entrepreneurial spirit will actively create and develop businesses, thereby
creating more jobs and helping reduce unemployment and poverty (Amanda et al., 2022).
Entrepreneurial knowledge is the knowledge needed to start or develop a business, ensuring
its longevity and growth. The purpose of this study was to determine the impact of
entrepreneurial spirit and entrepreneurial knowledge on the success of grocery store owners
in the Sidorame Barat I sub-district.

LITERATURE REVIEW
Business Success

According to Moelrine et al. (2023), business success is the achievement of a
business's goals. Meanwhile, Ardiyanti (2019) defines business success as an activity that
directs the workforce and minds to achieve positive change or progress, both qualitatively
and quantitatively, in accordance with established goals. According to Alam et al. (2025),
business success demonstrates a state of improvement or superiority over the previous
period. This involves many stages that must be overcome, supported by the capabilities of
the entrepreneur. Meanwhile, according to Nainggolan et al. (2023), a business is
considered successful if it experiences progress or development in terms of capital/assets,
increased sales volume, and profit growth over the past few years. According to Aisyah
(2021), business success is a condition or state in which a goal has been achieved through
the efforts of a person's body, energy, and mind. According to Aisyah (2021), indicators of
business success include profit, competitiveness, business competence and ethics, and the
establishment of a positive image among consumers. Entrepreneurial Spirit

According to Victor (2023), individuals with an entrepreneurial spirit will be more
willing to take risks and be responsible for the trust and obligations entrusted to them.
Entrepreneurial spirit is the process of doing something (creative), doing something
different (innovative), and daring to take risks. Meanwhile, according to Khairinal (2022),
entrepreneurial spirit is something that is invisible within a person and is influenced by
internal and external factors. It can only be seen in behavior when they translate innovative
ideas and concepts into the workplace and use them to improve their quality of life and
economic well-being. According to Nirmayani et al. (2023), entrepreneurial spirit is a strong
belief in and acceptance of entrepreneurial behavior, a willingness to work hard, and
maintaining relationships between members. This means there is a strong desire among
members to maintain a psychological bond with the company. Meanwhile, according to
Nurjannah (2023), successful entrepreneurs are those who possess the knowledge, spirit,
and interest in high achievement, consisting of commitment and responsibility to their work,
remain optimistic in the face of adverse situations, and also possess the ability to act
proactively. Putri et al.'s opinion also supports this. (2022) defines entrepreneurial spirit as
the ability of a company owner or leader to realize a vision, recognize opportunities,
demonstrate courage in facing risks, demonstrate self-confidence, and be results-oriented
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for the future and success of the business. Nirmayani et al. (2023) defines several indicators
of entrepreneurial spirit: self-confidence, discipline, a love of challenges, leadership, and
commitment.

Entrepreneurial Knowledge

According to Ndruru (2023), entrepreneurial knowledge is essentially the nature,
characteristics, and character of someone who possesses the will to creatively translate
innovative ideas into the real world. Meanwhile, according to Moelrine (2023),
entrepreneurial knowledge is the ability to create new things through innovative actions and
creative thinking to create opportunities. According to Nainggolan et al. (2024),
entrepreneurial knowledge is the science, art, and behavior, characteristics, and character
of someone who creatively translates innovative ideas into the real world. The definition of
someone who possesses entrepreneurial knowledge will determine their confidence to
improve their achievements (Hartini et al., 2022). Meanwhile, according to Merline (2022),
entrepreneurial knowledge is a person's knowledge and skills regarding the business they
are running, including innovation, new ideas, and the courage to take risks. According to
Gultom (2021), knowledge includes knowledge about the business they intend to enter or
start, knowledge of the existing business environment, and knowledge of business
management and organization.

METHODS
Research Location

In this study, the researcher selected a grocery store located in Sidorame Barat I sub-
district, Medan City, as the research location.

Research Period
The author conducted the research from February 2025 to March 2025.
Population and Sample

The sampling technique used in this study was saturated sampling, which involves
sampling the entire population (Mardianto et al., 2023). The population in this study was
101 grocery stores in Sidorame Barat I sub-district, thus making these 101 stores the sample
for this study.

Data Collection Technique

Data collection techniques are the techniques or methods used to collect the data for the
study. The techniques used are (Purnomo, 2023):

1. Interviews
2. Documentation
3. Questionnaires
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Data Analysis Techniques

This study uses a multiple linear regression model as follows:

Y=a+b1X1+...+b2X2+bnXn +e
Where:

Y: Business Success

a: Constant

b1, b2: Regression coefficients
X1: Entrepreneurial Spirit

X2: Entrepreneurial Knowledge
e: Percentage of Error (5%)

RESULTS

Respondent Characteristics

The respondent description is a description of the unit of analysis/observation being
studied, including the characteristics or profiles of the respondents obtained from the
questionnaire data processing. Data collected from 101 grocery store entrepreneurs who
served as respondents revealed respondent characteristics based on business age, with the

majority of respondents aged 30-50 years.
Validity Test
The results of the validity test can be seen in the table below:

Table 1. Validity Test

Variable Statement Reount Rtable

Statement -1 0,788 0,361

Statement -2 0,727 0,361

Statement -3 0,679 0,361

Statement -4 0,553 0,361

Entrepreneurial Spirit Statement -5 0,527 0,361

(X1) Statement -6 0,480 0,361

Statement -7 0,642 0,361

Statement -8 0,425 0,361

Statement -9 0,455 0,361

Statement -10 0,453 0,361

. Statement -1 0,701 0,361

Entrepreneurial Statement -2 0,844 0,361
Knowledge (X2) ’ ’

Statement -3 0,853 0,361
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Statement -4 0,798 0,361

Statement -5 0,681 0,361

Statement -6 0,8829 0,361

Statement -7 0,790 0,361

Statement -8 0,843 0,361

Statement -1 0,791 0,361

Statement -2 0,778 0,361

Statement -3 0,893 0,361

. Statement -4 0,820 0,361
Business Success (Y) Statement 5 0.847 0.361
Statement -6 0,668 0,361

Statement -7 0,630 0,361

Statement -8 0,472 0,361

Source: Processed data, 2025.

From the results of table 2, the calculated r value for each statement item for each
variable obtained is above the calculated r so it can be said that the statement used is valid.

Reliability Test

The results of the reability test can be seen in the table below:

Tabel 2. Reliability Test

Variable Cronbach’s | N of items Result
alpha
Entrepreneurial spirit (X1) 0,773 10 Acceptable reliability
Entrepreneurial knowledge 0,914 8 Good reliability
(X2)
Business success (Y) 0,879 8 Good reliability

Source: Processed data, 2025.

Based on table 3 obtained from each variable, it can be seen that Cronbach's alpha is
above 0.6 so that all statements from each variable are declared reliable.
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Classical Assumption Test

Normality Test

According to Firdaus (2021), the normality test aims to determine whether the
residuals being studied are normally distributed. The data distribution is not normal
because there are extreme values in the data. To determine normality, the Kolmogorov-
Smirnov (K-S) test can be used.

The results of the normality test can be seen in the table below:

Tabel 3. One Sample Kolmogorov Smirnov Test

Unstandardized Residual

N 101
Mean .0000000
Normal Parametersab
Std.Deviation 2.56896770
Absolute .040
Most Extreme Diffrerences Positive .030
Negative -.040
Test Statistic .040
Asymp. Sig. (2-tailed) .200c.d

Source: Processed data, 2025.

The One Kolmogorov Smirnov test which can be seen in the table shows that the
significance value of 0.200 is greater than 0.05, so it can be concluded that the data tested

is normally distributed.

Multiple Linear Regression Analysis

Table 4. Multiple Linear Regression Analysis

Variable Unstandardized Coefficients Standardized Coefficients
B Beta
(Constant) 359
Entrepreneurial Spirit .379 .674
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Entrepreneurial .466 .273
Knowledge

Source: Processed data, 2025.

Based on Table 5, the multiple regression linear equation is obtained, namely:
Business Success = 0.359 + 0.379 Entrepreneurial Spirit + 0.466 Entrepreneurial
Knowledge + e. Where if the value of the independent variables, namely entrepreneurial
spirit and entrepreneurial knowledge, is 0, then business success remains at 0.359. Every
time the entrepreneurial spirit variable increases by 1 unit, business success will increase by
37.9 units. And every time the entrepreneurial knowledge variable increases by 1 unit,
business success will increase by 46.6 units.

Hipothesis Test

Partial Test (t-Test)

The results of the partial test (t-test) can be seen in the table below:
Tabel 5. T-Test

Variable T Sig
(Constant) .079 .937
Entrepreneurial Spirit 9.468 .000
Entrepreneurial Knowledge 3.832 .000

Source: Processed data, 2025.

Based on table 6, it can be explained that the entrepreneurial spirit variable has a t-
value of 9.468 > 1.98442 with a significant value of 0.000 < 0.05. The entrepreneurial
knowledge variable has a t-value of 3.832 > 1.98442 with a significant value of 0.000 < 0.05.
So it can be concluded that there is a positive and significant influence between the
entrepreneurial spirit and entrepreneurial knowledge on the success of grocery business
actors in Sidorame Barat I sub-district.

Simultaneous Test (F Test)
The results of the simultaneous test (F Test) can be seen in the table below:

Table 6. F-Test

Variable Sum of Df Mean F Sig
Squares Square
Regression 675.031 2 337.515 50.119 .000P
Residual 659.960 08 6.734
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Total 1334.990 100

Source: Processed data, 2025.

Based on table 7, it can be seen that the F count value is 50.119 with a significant
value of 0.000. The F count value will be compared with the F distribution table value which
has a significance of 0.05. From the F distribution table, the F table value is 3.09. Therefore,
the F count value > F table, namely with a value of 50.119 > 3.09 and a significant value
smaller than 0.05, namely with a value of 0.000 < 0.05. The test results show that H3 is
accepted, it can be concluded that all independent variables, namely entrepreneurial spirit
and entrepreneurial knowledge simultaneously have a positive and significant influence on
the success of grocery business actors in Sidorame Barat I sub-district.

Cocefficient of Determination Test (R2)
The results of the coefficient of determination test can be seen in the table below:

Table 7. Coefficient of Determination Test

Model R R Square Adjusted R Square Std. Error of the
Estimate
Regression 110 .506 .0496 2.595

Source: Processed data, 2025.

Based on table 8, the value used to see the coefficient of determination is the r square
value of 0.506. This shows that 50.6 percent of business success in grocery business actors
in Sidorame Barat I sub-district is influenced by the variables of entrepreneurial spirit and
entrepreneurial knowledge while the remaining 49.4 percent is influenced by other variables
not examined in this study.

DISCUSSION

This study confirms that both Entrepreneurial Spirit and Entrepreneurial
Knowledge significantly influence the success of grocery business owners in Sidorame Barat
I. The t-test results demonstrate a strong individual impact of each variable, while the F-test
indicates a collective influence, with over 50% of business success explained by these factors.
Entrepreneurial Spirit—encompassing confidence, discipline, risk-taking, and leadership—
proves essential for small business resilience and sustainability. Business owners who
exhibit proactive attitudes and high motivation are more capable of navigating market
challenges and maintaining customer satisfaction. Similarly, Entrepreneurial Knowledge
enables business owners to apply practical skills in marketing, finance, and customer
relations. Those with deeper business insights tend to innovate more effectively, adapt to
change, and make informed decisions. The results highlight that personal initiative and
education are key drivers of MSME success. This emphasizes the importance of fostering
entrepreneurship training and knowledge-sharing platforms for small business
communities.
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CONCLUSION
Based on the research results and discussion, the author draws the following conclusions:

1. There is an impact of entrepreneurial spirit on the success of grocery store owners in
Sidorame Barat I sub-district.

2. There is an impact of entrepreneurial knowledge on the success of grocery store
owners in Sidorame Barat I sub-district.

3. There is an impact of entrepreneurial spirit and entrepreneurial knowledge on the
success of grocery store owners in Sidorame Barat I sub-district.

Managerial Implications
Based on the author's analysis, the following implications for companies are obtained:

1. Grocery store owners in Sidorame Barat I sub-district should maintain an
entrepreneurial spirit to increase sustainable business success, such as:

a. Grocery store owners should be more receptive to customer criticism and
suggestions and should address these shortcomings so that customers respect the
business owner as a seller by continuing to purchase from the shop.

b. Grocery store owners should maintain self-confidence and be confident in their
ability to manage their grocery store to achieve business success.

2. Grocery business owners in Sidorame Barat I sub-district need to improve their
entrepreneurial knowledge to increase sustainable business success, such as:

a. Grocery business owners must improve their knowledge of their role as grocery
business owners to run their businesses more effectively and sustainably. By
understanding the market, managing finances well, implementing appropriate
marketing strategies, and adapting to technological and regulatory
developments, grocery businesses can continue to grow.

b. Business owners can maintain their knowledge of their responsibilities in
running their businesses, both to customers, suppliers, and the surrounding
environment. Maintaining this knowledge of responsibility helps them remain
professional, maintain their business reputation, and ensure business
sustainability.

Academic Recommendations
Based on the research results, it can be concluded that:

1. Exploring Research Variables
For future researchers who wish to continue this research, it is recommended
to continue the research using other variables that can influence business success in
addition to entrepreneurial spirit and entrepreneurial knowledge, such as
entrepreneurial skills, product innovation, and entrepreneurial creativity.
2. Expanding Geographic Coverage
One limitation of this study is the lack of diversity in the respondents, as they
were only recruited from one location: grocery store owners in Sidorame Barat I sub-
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district. It is hoped that future research will expand the scope, for example, by
examining grocery store owners in Medan Perjuangan sub-district.
3. Exploring the Literature
For future researchers who wish to conduct further research on this topic, it
is recommended that they expand their references, especially from the many existing
guidebooks. This will hopefully support students' efforts to obtain reliable and
comprehensive results.
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